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Sept. 9,2005

FDIC - San Francisco Regional Office
Regional Director John F. Carter
25 Jessie Street at Ecker Square, Suite 2300
San Francisco, CA 94105

Re: Wal-Mart's FDIC Insurance Application

Dear Mr. Carter:

Granring Wal-Mart's application for FDIC insurance will only "insure" their continued monopoly
of consumer retail service. As a small town community bank in southeastern Minnesota we have
seen Wal-Mart's effect on area groceries, hardware stores, florists; and phannacies. The
increased competition ftom the mega stores continues to decrease communitymain street
merchants. SmaHtown community banks need a commercialdistrict to service in order to
prosperand grow. .

Community banks across the country have provided a valuable service to its customers over the
years. Our bank continues to be one of the major contn'butors to our town in the way of
charitable donations each year. Wdl Wal-Mart support our school's Dollars for Scholars
program, our city's park & recreation department, our area Chamber of Commerce. our h1>mry
buildingcommittee, our annual Care & Share auction, and our food shelf? Wdl they become
involved in our community and serve on the city council, school board, ADA taskfurce, fire
department, Festival In The P~and our economic development committee? Will 'Val-Mart
make personal furm visits, extend credit to a familyin need witha questionable credit score, assist
the elderly with personal finance management, and educate our youth. These are the things smaIl
town community banks are doing on a daily basis that have a huge impact on the customers that
they serve.

Small town community banks are being faced with the challenges presented by added regulatory
and technology expense as well as increased competition. The addition ofWaI-Mart into the
banking world will only add to those challenges. Bigger is not always better, our motto at Kasson
State Bank has been "Large Enough To Serve You, Yet SmallEnough To Know You. Ournicbe
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is familiarity,loyalty,trust. and the ease of doingbusinesswith someoneyou know. That formula
hasbeen a successat KassonStateBankfor 70 years. I urge you to considerwhat community
bankshavemeantto theirtowns with regardsto grantingWaf-MartFDICinsurance.
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